
46   EPN SPOTLIGHT      Fashion Issue 8

There is nothing quite like 
traveling, like seeing a new place 
for the first time or returning to 

a favorite place. People of all ages, from 
all countries travel to foreign places for 
many different reasons – namely work, 
family and leisure. Whether by plane, 
train, ship or automobile, travel is 
generally a pleasurable experience, at 
least for the people who can financially 
afford comfortable and safe methods of 
travel. 

But there aremore benefits of 
traveling that many people often 
overlook. One of the traveling benefits 
is finding and keeping humility. Too 
often, people get wrapped up in their 

lives, their daily routine of working, 
sleeping, eating and living. They 
become self-absorbed to the point it 
affects their health, their happiness, 
and their perspective. Travel helps 
people to readjust their thinking and to 
gain perspective by seeing things from 
other people’s point of view.

Online travel agencies.
With the boom of Internet booking 
sites, the traditional travel agent was,  
an endangered species. For younger, 
independent, brand-disloyal, budget-
conscious travelers used to the Web 
and getting instant information, 
the idea of having somebody else 

book your trip while you wait is all 
wrong, says Marcelo Bicudo CEO of 
Allpointshotels.com

To be sure, many agents are no 
longer with us.

Currently in the United States there 
are about 13,000 travel retail locations, 
down from a peak of 34,000 in the mid-
1990s. The reality is that the typical 
travel agency of 15 or so years ago, 
which focused on point-to-point trips, 
is largely dead.

But as online bookings have grown, 
new breeds of agent have emerged 
that target luxury, business and 
niche travelers who value personal 
relationships and expertise over savings.

TRAVEL

TRAVEL, EARN & 
SPEND LESS.

BY MARCO SORIANO

The most obvious way for hotels to utilize cryptocurrency is to offer payment for rooms 
with popular cryptocurrency coins like Bitcoin, Ethereum and Litecoin. Hospitality 

organizations that have relationships with enormous monolithic solution providers are 
unlikely to see any enthusiasm for this being implemented in their providers Booking Engine 
software due to the risk involved so this provides an opportunity for more agile, progressive 

hospitality organizations to work with like-minded technical partners who can create 
flexible solutions and get ahead of the curve.
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What about corporate 
travel?
Agencies specializing in corporate 
travel analyze a company’s travel 
patterns and suggest ways to save 
money, such as discounts through the 
managed travel provider. These types 
of agencies are popular with executives, 
as they provide interfaces that limit the 
number of options available. This helps 
solve the problem that many executives 
admit to not sticking to their company’s 
travel policies because they book 
whatever is most convenient, according 
to a report by Mark Halberstein CEO of 
Simplenight.com

We want luxury, too. 
Right?
The luxury market also works well 
under the agency model and has 
the benefit of being to some degree 
recession- and even Internet-proof. 
Ultimately, we as luxury travelers want 
to talk to someone who has experience. 
That’s a sustainable model.

Emerging markets
Although online bookings are growing 
rapidly in emerging markets, in 
northern Asian countries such as Japan 
and Korea, there’s still a substantial 
amount of offline booking, especially 
when people travel to countries where 
they don’t speak the language.

An exception: Germany
In Germany, one-on-one contact is still 
more common than in other developed 
countries, partly due to remote credit 
card restrictions.

The new digital travel 
crypto currency era
Crypto-currency is an ecosystem and 
a marketplace where anyone can 
enjoy cheaper travel without paying 
unfair commissions to middlemen that 
provide no added value. In some cases, 
crypto-currency can significantly lower 
travel expenses, a perk that can be very 
attractive to travelers holding crypto-
currency.

The most obvious way for hotels 
to utilize cryptocurrency is to offer 
payment for rooms with popular 

cryptocurrency coins like Bitcoin, 
Ethereum and Litecoin. Hospitality 
organizations that have relationships 
with enormous monolithic solution 
providers are unlikely to see any 
enthusiasm for this being implemented 
in their providers Booking Engine 
software due to the risk involved 
so this provides an opportunity for 
more agile, progressive hospitality 

organizations to work with like-minded 
technical partners who can create 
flexible solutions and get ahead of the 
curve. Crypto coin holders are seeking 
real-world opportunities to spend their 
currency. Hotels can set themselves up 
on the receiving end of this wave and 
enjoy an increased market share.

Accepting crypto-currency also 
offers airlines and hotels a chance to 
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TRAVEL: AMERICA’S UNSUNG HERO OF JOB CREATION

Travel is essential to the American economy, providing an indispensable source of job creation. The travel 
industry is unique: it is highly dependent on human labor, generally immune to outsourcing and plays a key 
role in international trade. Given travel’s critical role in job creation across the country, lawmakers at all 
levels should prioritize policies that are pro-connectivity, pro-growth and pro-traveler.

TRAVEL IS A MAJOR EMPLOYER ACROSS AMERICA 

8.8M

No.7

15.6M

1 in 9

No.1

8

American jobs directly supported by domestic and 
international travelers in the United States.

Travel is the seventh largest employer in the private sector.

Total number of American jobs supported by travel.

American jobs (private sector) supported by travel.

Travel-dependent leisure and hospitality is the largest small-business employer in the United States.

Number of travel jobs supported by $1 million in travel spending—compared to 5 jobs supported by $1 million in 
the overall private sector. 

TRAVEL JOBS GROWING ACROSS AMERICA
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From 2010-2017 travel jobs increased 20 percent compared 
to 12 percent in the rest of the private sector. 

Number of states where travel employment 
increased (2010-2016).

Number of states where travel employment increased faster 
than the rest of the economy in their state (2010-2016).

TRAVEL JOBS EQUAL PROMISING CAREERS
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Share of Americans with a first job in travel who 
earned a bachelor’s degree.

Average career salary of Americans whose first job was in travel.

Share of Americans with a first job in travel who are now 
earning more than $100,000 a year.

Share of Americans whose first job was in travel.

Share of travel jobs earning a middle-class wage or higher.
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A Better Start: Workers Who Begin in Travel Ultimately
Acheive Higher Wages in Their Careers
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2017 Data

Source: U.S. Travel Association, 2017 estimates

Source: U.S. Travel Association estimates based on U.S. Department of Labor, 2017 data 

Source: U.S. Travel Association estimates based on U.S. Department of Labor, 2015 data 

2015 Data
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capitalize on the media excitement 
surrounding the coins, without 
necessarily having to accept them 
directly. There are many technical 
solutions in place to receive 
cryptocurrency payments like Bitcoin, 
and many providers currently offer 
a stable platform to accept payments 
such as Coinify, BitcoinPay, and 
coinpayments.net. It is important to 
recognize the value of being first. Being 
first on board with a new concept 
or technology provides boundless 
publicity opportunities. This can create 
a jumping-off board for unique press 

releases that are more likely to be 
picked up by larger news organizations 
that align with buzz around current 
news topics. People are still talking 
about The Waldorf Astoria (NYC) being 
the first hotel to offer room service!

Being established early in an 
emerging market can also provide 
insights on learning how to deal with 
the complexities of new technology 
and implementing it in the real world. 
Accepting crypto-currency means that 
organizations will have a head- start on 
other adopters later down the line. 

To conclude, traveling is good for 
a person of any age. It not only helps 
people to form a better understanding 
of themselves, their beliefs and their 
lives, it also provides people with a 
better understanding of the world in 
which they live, even if it’s beyond their 
immediate environment. And it may 
even help a person to feel connected 
to the many people living in the world, 
even if their lives never meet, even if 
their lives are so completely different 
that they may as well be from different 
planets.

Overseas visitations account for half of all international visitations to the United States, with the other 
half originating from Canada and Mexico.

Inbound travel grew in 2017, but the U.S. continued to lose market share.

76.9 million total international visitors in 2017 -> 
5.8 percent of total international travel worldwide, down 
from 6.5 percent in 2015.

The U.S. fell from second to third place in 2015, behind 
France (6.6%) and Spain (6.2%).

38.9 million overseas (long-haul) visitors -> 12.2 percent 
of the total number of long-haul visitations worldwide, 
down from 13.8 percent in 2015.

The U.S. remains the largest long-haul inbound market. 
France ranks second (5.4%).1

After declining in 2016, total inbound travel to the U.S. grew by 
0.7 percent in 2017 and overseas travel grew by 2.0 percent. 
Nevertheless, the U.S. continued to lose market share for a second 
straight year as global travel grew siginificatly faster.

*Long-haul travel includes travel between counties located in separate geographical 
regions (ie. between the U.S. and France) and exludes travel within regions (such as 
intra-European travel or travel between the U.S and Canada/Mexico). 

1 Travel to France and Spain includes cross-border intra-EU travel, such as travel from 
neighboring Germany, despite the fact that most EU countries are part of a single 
economic area with (mostly) border-free travel. When intra-EU travel is excluded, the 
U.S. is, by far, the single-largest travel international travel destination

Unless otherwise stated, data reflects 2017 values.

VISITATIONS TO THE U.S. 2015-2017

Visitations Percent Change

2015 2016 2017 2016 2017

Total  77,773,526  76,407,488  76,941,365 -1.8% 0.7%

Canada  20,699,152  19,287,499  20,212,332 -6.8% 4.8%

Mexico  18,374,224  18,990,585  17,823,509 3.4% -6.1%

Overseas  38,700,150  38,129,404  38,905,524 -1.5% 2.0%

Global Long-haul Travel  281,418,723  291,677,871  318,920,145 3.6% 9.3%

U.S. Share of Global  
Long-haul Travel 13.8% 13.1% 12.2% -0.7 percentage 

points
-0.9 percentage 

points

International Visitation to the U.S.
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FACT SHEET: INTERNATIONAL INBOUND TRAVEL TO THE U.S. (2017)
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The United States remains the single largest destination for global long-haul travel* and the third-largest destination for 
overall global travel, but our market share has declined considerably since 2015.

Source: U.S. Department of Commerce and Oxford Economics
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Travel is serious business, generating $2.4 trillion 
in economic output and supporting 15.6 million 
American jobs across all U.S. industries. Travel 
impacts commerce and jobs throughout the 
whole economy, well beyond the industry itself. 
When travel thrives, so does America.

$1,199.4B
Travel
Industry

$2.4T
I N  O U T P U T

$83.7BProfessional
Services

$104.5BWholesale
Trade

$122.7BFinance and
Insurance

$302BOther Industries

$409B
Manufacturing

$81.9BHealth and
Social Services

$78.2BInformation

BREAKDOWN 
BY SECTOR

Travel Impact AND THE
U.S. ECONOMY

NOTE: The percent change is calculated based on same year’s relationships of all variables. Therefore, it represents the 
changes in the same given year only.  No dynamic conditions are applied to the calculations (for example, changes in 
travel spending patterns, inflation, and labor productivity, and other economic factors, etc.). 

SOURCE: U.S. Travel Association

A vibrant travel industry is the key to America’s economic growth 
and prosperity, fueling job growth across the United States. 

428,300
JOBS

660,100
JOBS

1,638,000
JOBS

543,700
JOBS

784,100
JOBS

408,400
JOBS

662,800
JOBS

Travel Industry

Administrative & Waste Services

Health & Social Services Professional Services

Other IndustriesWholesale Trade Finance & Insurance

Manufacturing

10,502,600
JOBS

If travel spending increased by just 1% that would 
mean an additional $23.8B in economic output 
and 156,280 new jobs.

IN 2017,
TRAVELER 
SPENDING
IN THE U.S. 

GENERATED 
A TOTAL OF

$2.4 
TRILLION
IN OUTPUT

AND 

15.6 
MILLION

AMERICAN 
JOBS 

ACROSS
INDUSTRIES.

2017 But, what is 
your favorite 
app and why?

Traveling is good for a 
person of any age. It not 

only helps people to form 
a better understanding 

of themselves, their 
beliefs and their lives, it 

also provides people with 
a better understanding 

of the world in which 
they live, even if it’s 

beyond their immediate 
environment.


